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 Mobile and ubiquitous technologies can provide a valuable contribution to face the 
challenges of globalization. In the context of ICT, social development has often been a side 
effect of policies aiming at economic growth. In order to realize a sustainable society, there is 
a need for reconciling the social and economic dimensions through an interdisciplinary ap-
proach to the design of ICT. The focus of this paper is on mobile communication and services 
based on the paradigm of mobile social networking.  

 Both trends in the mobile market and society have to be considered in the design 
phase; among them, the decreasing revenues generated by traditional mobile services, the lack 
of viable business models of the Web2.0; the increasing fragmentation of individual identities 
and the individualization of society (Beck, 2002; Bauman, 2001); and the shift in consumer 
values emphasizing the need for environmental friendliness. In order to address such 
challenges, we present an approach to mobile business based on the concept of social capital. 
More precisely, rather than conducting marketing or consumer research, we suggest an 
approach to evaluate the economic potential of mobile social networks. This concept is related 
to individual social capital, regarded as the access and use of resources embedded in a social 
network (Lin, 2001). The network theory of social capital is the starting point for the im-
plementation of a virtual credit system similar to the ones in use in MMORPG; however, the 
basic difference is that the former is influenced by everyday actions and social interactions in 
real or virtual environments. Revenues can be generated by services supporting private or 
public investment strategies for returns at individual and collective level. At wider level, such 
capital could be employed to assess collective social capital (Putnam, 2000) and complement 
the GNP as measure of growth of an Information Society. 
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